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product in question as far as he has need of it and con-
sequently does not purchase it; what is and remains
essential to him is a satisfactory selling price. The conflict
of interests may be reduced, but it never disappears. The
same objection may be made to the proposals of Smith-
Gordon, who would like to see consumers' and marketing
societies grouped in a single co-operative central.
There are cases where consumers' societies have come
to the aid of marketing societies to make good their lack
of capital; an outstanding instance is the action of the
English Wholesale Society in aid of the Australian Pools,
and the small English agricultural societies. From this
participation it naturally becomes interested in an assured
and profitable sale for the produce concerned.
Direct relations take on an organic form when the two
parties themselves form joint organs. Such organs only
interest us, of course, if they undertake commercial
activities. The mixed committees which have been con-
stituted in the majority of countries to promote these
tendencies can only be regarded as representing progress
in the realm of ideas.
What would seem to be the simplest step, the con-
stitution of mixed commissions for price fixing, has, in
fact, very rarely been taken because the activity of such
commissions is expended on the most delicate part of the
above problem, and the attention of both parties is con-
centrated on that point. They are only useful when the
interests in the two parties are not diametrically opposed,
as they usually are in the case of urban consumers'
co-operative societies and agricultural producers. ^
It is much simpler to take one step farther and to found
a joint commercial organisation. Producers* societies, as
well as consumers', only enter into purely commercial
relations with the joint organisation—that is to say, it
receives no order from the consumers until it shows itself
capable of competing, both for purchases and for sales.
Accounts are kept on the basis of the market price. In the
division of profit received by the joint commercial organi-
sation both sides receive something, and the sums

